Media Alert
Use this Media Alert template to solicit coverage at your education/speaker event. Distribute by e-mail, or fax to photo editors, managing editors, or business reporters at your local daily and weekly newspapers and business journals. Also fax to the assignments desk at your local TV and radio stations. Contact names are usually posted on the websites, or call the news organization and ask for the contact name. Then make a followup phone call to these reporters to see if they’ll run the story. It takes a few minutes, but can generate free exposure for your association and pique interest from prospective members.

(Insert Regional Association logo)
Media Alert
(REGIONAL ASSOCIATION) PRESENTS (NAME OF SPEAKER), (DATE) 
Program is a Partnership between Promotional Products Association International (PPAI) and (Regional Association)
(City, ST Date) –
WHAT:
Monthly meeting of (Regional Association), a PPAI Regional Affiliate, featuring (speaker) at (workshop title) (list other relevant agenda items that would be of interest to the media) 

WHEN:  (Time), (day), (year)

WHERE:  (Address), (city), (contact phone number) 

VISUAL:  Photo/TV opportunities and interview of speaker and program available

CONTENT:  (List three bullet points here on what the speaker will cover)

ABOUT
(Regional Association acronym)
(Regional Association), based in (City, State), has more than ## member companies representing suppliers and distributor of promotional products. Member companies are located in (states).  (Regional Association) is a regional affiliate of PPAI. 

ABOUT
PPAI
Promotional Products Association International (PPAI), the promotional products industry’s only international not-for-profit trade association, offers edu​cation, mentoring, public relations, technology, tradeshows and legislative support to its more than 7,500 global members. PPAI created and maintains the UPIC (Universal Promotional Identification Code), the industry’s only free identification system and universal company database.

ABOUT
PROMOTIONAL PRODUCTS
According to PPAI, promotional products include useful, or decorative articles of merchandise used in marketing and communication programs. Pro​motional products are an $18.1 billion industry, including such popular items as pens, pencils, desk accessories, calendars and apparel and are usually imprinted with a company’s name, logo, or message. Promotional products that are distributed free are called advertising specialties; imprinted items given as an incentive for a specific action are known as premiums. In addition, business gifts, awards and commemoratives are also considered promo​tional products. Research studies have shown the outstanding effectiveness of promotional products, especially in a tough economy.

MEDIA CONTACT:  (Name of PR liaison), (Regional Association), (e-mail address), (direct phone line)
