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I just set up UMAPP’s Facebook business page.   I learned a lot about doing this along the way by just about wearing out the “help” button, but I did want to pass along what I learned:











1.
Facebook allows two types of pages that I know of that pertain to our type of association:  business page and group page.  













2.
We all know what a personal page is, but a business page and group page have their own capabilities and limitations and MUST be tied to someone’s personal profile.  To create a page without doing this (jerry-rigging the business page profile so it’s under the business) is clearly against the rules of Facebook.  













3.
The most important thing to remember is Facebook FORBIDS any one person having more than one Facebook account.  So to have your own personal profile/account and then create one for a business where you are the person on the profile is strictly against policy and they say they will take action if found out.  













4.
When creating a business or group page, Facebook will ask if you already have an account and you are to say “yes” if you have one.  After I created UMAPP’s business page, I now sign in to my own personal Facebook account, then click an icon on the lower left side of the screen that says “Ads/Pages” and it allows me to view and edit all the business pages I have created (I have one — UMAPP’s — but I could create one for other businesses and I would just click on the ICON of the page that I wanted to edit).  













5.
If I created a group page, I would click “groups,” then the icon for my group page, then I can edit the page.  I can make anyone an admin along with me, and they access the page the same way — through their own personal account, then clicking “Ads/Pages” at the bottom left of the screen.

6.
No one viewing the business or group page can have access to my personal profile unless they are already a “friend.”  I was very uncomfortable with this at first, but I’m over it.  The business page is no big deal to have tied to my personal profile because it’s only for Facebook’s records — not for fans to see.  













7.
Business pages have “fans” — group pages have “members” — personal pages have “friends.”














8.
SAAGNY had a group page until last week when they decided the capabilities were too limiting and switched to a business page.  With a business page, you can add a “fan” box to your association’s website and posts to the Wall show up on “fans” pages; I’m under the impression that doesn’t happen with group pages, but I can’t be sure about that.













9.
The “help central” button is useful.













10.
There is no way to disable the “RSVP” to events if you create an actual event in the business page.  I personally don’t want people RVSPing to a UMAPP event through Facebook — that’s why we have Cvent and I don’t need members RSVPing everywhere.  One place works well (Cvent).

11.
To get around this, I create our events in the NOTES section and then post them on the Wall so every fan’s homepage gets updated.













12.
The intent of UMAPP’s Facebook page is to create awareness about the industry in general and to provide an easier way for our members to stay in touch with UMAPP, its events, and its members.

13.
I monitor and update the Facebook page, but I do have one person from our board that I made an admin in addition to me.  Seemed like a good idea that one person doesn’t have total control.
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