Creative Sponsorship Benefits


Are you stumped on coming up with some creative sponsorship benefits other than
the usual logo placement, display area and website link?  Do you want new, creative ways to give sponsors exposure without slapping a logo on everything?

Here are a few ideas shared by Wendy Holliday, Vice President Marketing and Member Services for National Association of College Stores:

· Offer sponsor to present an education session
· Priority placement on the tradeshow floor
· Send an sponsored e-mail for them to your members
· Sample item in a welcome bag
· Create a “Partner” category
· If not a full education session, offer a “speed dating” session with multiple sponsors presenting in a round-robin format
· Theme a day of the conference around the sponsor
· Allow sponsor naming rights  “The 15th Annual College Store Fashion Show sponsored by X”
· Specialty speaker access dinner for 20 with your main speaker; allow sponsor to invite attendees to dinner
· Belly band on printed materials
· Specialty day of consultation—your people provide insight on your market to top sponsors
· Create a special logo with “sponsor,” or “partner” that only your top sponsors can use on their promotional materials
· Create an endorsed by seal  (i.e. Good Housekeeping Seal of Approval)
· Create a contest for top member-selected sponsors or products; present “award” at show
· Announcements at the show
· Invite top sponsors to attend volunteer, or member events that are usually reserved for members only
· Create your own “Best Buys” or “Picks of the Show”—provide ribbons for sponsors to hang on selected products

Eric Casey, CAE, Casey Management & Marketing Services, LLC, added:

· Take one of your promo pieces and co-brand with sponsor logo and let the sponsor distribute to their customers/prospects
· Provide sponsors with X number of conference registrations they can give away to their clients 
· Offer to distribute a white paper, research, or other (quasi) editorial matter they have created 
· Provide links/info on your sponsors on any social media platforms you’re using (Twitter, FB, YouTube, etc.) 
· Create a contest that encourages attendees to visit all sponsors in exhibit hall.  Enter those who visit all sponsors in a drawing for a prize.
· Provide comp banner ad on website, or free ad page in convention program, magazine, etc.
· Let them introduce conference speakers, ideally in a non-promotional way 
· Hold a drawing to give away something provided by the sponsor 
· Door drop to attendees’ hotel rooms
· Set up a monitor in a high-traffic area and loop sponsor videos
· Ask the sponsors themselves for ideas on how to make the sponsorship more valuable to them.  You may, or may not be able to implement exactly what they suggest, but you may be able to provide a good substitute.
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