Creating attendee-
friendly shows

Tips on reviewing your event from an
attendee’s point of view

By Linda C. Chandler

Find out what attendees value
o Explore all methods of gathering mtelllgence, from personal
intercepts during the show to on-site. survey cards orcom-
: puter/dlgltal surveys. 3
¢ Do pre-and post-show surveys, ~and compare expectauons
' ,'andeval atlons. L |

o but neglect more expenennal mput )
an't produce data-nch cmss-refe_lenced survey
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: it years show to discover why
Use Eocus gmups and telephone calls to dnscover attendee

Find additional, exclusive
Web-only content from this
article, including:
o Tips on making your Web site
more attendee-friendly
* Pointers for a happier attendee
base

Plus, find these related back EXPO

articles:

o Step by step: Post-show surveys,
November/December 2005

e From quantity to quality,
February 2005

o The Science of Shopping,
January 2005

® Best Practices: Personal Portals,

October 2004

Value-added Services: The extra

oomph that will lure your cus-

tomers back time and again,

May 1997
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