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The Carolinas Association of Advertising and Marketing Professionals

Carolinas Connection Post ShowWrap -Up

The good times rolled as CAAMP celebrated Mardi
Gras on March 8th, 2011 at the Embassy Suites/
Concord Convention Center. Our annual Carolings
Connection expo was the party to attend, attracti
a record number of attendees and exhibitors.

The showds Fat Tuesday
everyone in attendance had the option of wearing
their name badge on either a standard lanyard or
Mardi Gras beads. Keeping with the fun spirit of
day, our first annual Wii sports tournament was
held during our networking reception in the eveni
and everyone who participated had a great time!
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I't wasndt all fun and games, though. Many thanks g
to Dana Zezzo, CAS, VP of Sales at Pro Towels, Etc, for leading three spirited Education sessions on social me-
dia. Additionally, we hosted the CAS/MAS exam, where two of our members took the test to attain their CAS
designations (more about this follows later in this newsletter).

The show itself was a great success, as both distributor and exhibitors stayed after the close of show hours in
order to keep doing business! Everyone agreed that no one throws a Mardi Gras party/trade show like CAAMP!
Many thanks to our great sponsors, Bulova, Credentials Express, and PPAI!

Watch CAAMP L.E.A.D.

On March 30th and 31st of this  professionals from around the their respective congressional

year, Jim Hayes, MAS, Barbara country to par t representativesandsenatorsA|l 0 s
Hayes, MAS, Ezell Willard, second annual Legislative Edu- in an effort to make them

MAS, Dave Gephart, MAS, and cation and Action Day aware of how certain legisla-

Neal Munn, MAS, headed to (L.E.A.D.). During this visit to tion affects us as an industry
Washington, DC to join nearly The Hill, our five volunteers and as individuals. Watch for a

one hundred other industry met with staff members of full report in our next issue.
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This is an awesome time of year
with the beauty of new growth. It i
a great time for each of you to
focus on the possibilities that are i
front of you. It is vital that we do
not allow to take ourselves too
seriously as it is the product that closes the sale.

There are five identifying characteristics of a proficient
distributor.

1. Potential: To have success it is important to utilize al
variety of techniques to remain in front of the client. Oy
use of Social Media has become a critical asset. As th
purchasers become younger it is important to recogniz
how they communicate.

dent 0s

Message

the time to write a handwritten note as the recipient will
identify with the personal touch.

3. Positive: It is important to refrain from negativity
"\whether it is with coworkers or competitors. A positive
attitude is an acquired skill that is a tremendous magnet
to all that we come in contact.

4. Prove: My aim is to demonstrate my knowledge of our
industry. Our goal is to both educate and accommodate
our client base.

5. Profit: Selling above cost is a profit whereas sharing our
r . . . .
concern for our clients will cement our relationships.
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LDuring the course of the next few months it is necessary
to reach for greater heights; so set the bar high in order
to set the standard.

2. People: Machines and technology do not purchase the

product or idea. That decision remains with the first
name of the contact. In today's climate allow yourself t
be involved in personal conversationsmail, voice mail,

Have a fantastic second quarter.

DMark
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twitter, Facebook and LinkedIn are incredible tools. Ta

KE

NC and SC
KO Marketing
Karin Otterstrom
941.951.6248
karinotter@aol.com

SAGE: 52662 &81:71920 / U'ﬁb:glass-am

We put the world on glass... and so much more!
www.glassamerica.com

Ask us about our Freight Savings Program in your area!
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CAAMP hosted its
first Womendo
ship conference on
November 79 2010,
attracting 32 atten-
dees to the Grove
Park Inn, from all
around the country.
Sisterhood and sup-
port flowed freely at
this great event, held
in Asheville, NC, and
we look forward to

Leader shinp
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W OFFERS SPECIAL
THANKS TO OUR
. eaderh

YELLOW TIARA SPONSORS

% o

OUR PRODUCT DONORS:

WINE GLASSES: GLASS AMERICA
SCALP MASSAGERS: BUSREL
REPRESENTED BY TINA JAMESON-BROWN
SHIRTS: PRINT GEAR
REPRESENTED BY TINA JAMESON-BROWN
CD’S: SOUNDLINE, LLC
SLIPPERS: TOWEL SPECIALTIES
CHOCOLATES: CHOCOLATE INN
RACK TRAPS: CUSTOM INTERSOURCE
EMBROIDERED BAGS: ARTWEAR EMBROIDERY
CANVAS BAGS: CROSS CANVAS COMPANY
POLYPROPYLENE BAGS: BAG MAKERS, INC.
MUGS: XPRES
BOOKS: THE BOOK COMPANY
POST PAD MAILERS:

POST PAD AND LEE PEARSON & ASSOC.
PRINTING OF SHIRTS:

PURA VIDA PROMOTIONS, INC.

establishing this as a
great tradition for all
women members of
our association. Our
thanks to In Stepp
Marketing and Pioneer
Line for their Yellow
Tiara sponsorships,
and to all the compa-
nies who donated the
fun and functional pro-
motional items for our
attendees.

Have you been to our website
( ) lately?

Wedve added

our members. The CAAMP
Supplier Member Catalog Sea
button on the home page fea-
tures direct links to many of ou
me mb e

supplier
fering a page by page view of

every item

t he
Powered by Zoom Catalog, this
feature is another benefit of
your CAAMP membership!

Factory Tours

a

out the door.

CAAMP will be organizing Factory Tours
with supplier members over the summer
so Distributor members can experience
first-hnand what it takes to get their orders

The first tours will be at the Timeplanner
Journal Books factory, in Charlotte, NC,

and the Jetline factory, located in Gaffney,
SC. Details will be available soon, so watch

your email for your invitation join us!
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http://www.caampers.org/

?tﬁm

Iéach Pass Includes
a Custom Printed

Logo Keychain

Any Custom Shape is Possible
Visit CredentialExpress.com
SAGE: 68651 PPAI:350594
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CAAMP Hall of Fame Welcomes Jay Polzien

Our congratulations go out to Past President each other...talking, sourcing

Jay Polzien on her installation into the and networking. This group
CAAMP Hall of Fame, becoming the tenth  has a great reputation now, a
member in this select group. suppliers are lining up to atte

Since joining the association, Jay has been adhese meetings!
tively involved in every aspect...asacommitted ay 6 s phi | os o |

member, volunteer, Board member and many companies and individu:

| eader. Sheds been amohaveths gppokuaity and d =

cheerleader for CAAMP, tirelessly educating finances to attend the PPAI "
those who knew nothing about our industry  Expo, they still miss out on so

(and, more often that not, making members much 1 f theydre not part.i
out of them!). as wel | . She believes th
Jay has been especially proud of the CAAMPWO I ki ng and itds her job

FIRE group she startddeyYPrRemM $5d409' Theyosve

w h

ci
at
to
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been meeting for two years and membership We 6 r e f ortunate to have such
has grown steadily; participants eager to help and are honored to include her in the CAAMP Hall of Fame.

0 "‘.”, .“”,‘ BT

wwwartweannc com - g S 800-749-6863

Your %W Partner for Strlctly

Contract Embrcudery
- Per fect_lyo ancldyt (_,ornpentlvely

i Embroidery promat'iy plirtners with

. oty CAAMP colleagues to promote the l.rzgf)esr
mdmﬁy standards and o earn our place as your

H#I clwzce Jor: embro;dery every smgle dayl”

- Jay Polzien - CA&MP 201 0
Hdﬁ of Fame

W’e vaf{ue mza’ dpprecmte your lmsmess.
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Rep of the Year 2010

Save the dates!

Associates for ten years: :
y i § Want to be the Big Man (or

having joined them - XYy Y U Tor
during what has been a : :

. § Be sure to join us on September 7l
successful promotional : :

. 4 for a half day of education, and on
industry career for over : :
. i d the 8th for the Fall EndUser show, 8

wenty-tive years. i which will be held at the Renaissand
i Suites Hotel in Charlotte. :

Rich has had a :
T : 4 This year, Distributor Members
Starting a new tradition ~ distinguished run in our :

_ o busi both i ONLY and their customers can
in 2010, our distributor usiness, both as a i attend this terrific fall event.

members selected Rich distributor and supplier, :

Conroy as the first and we canb: N
recipient o fmorgwosthy regiRjent : § In conjunction with SAGE,
of this inaugural honor. :UECEICZVISECICRNRUTEN e S)

More information to follow.

Rep of the Year award. _ :
Rich has been a multi i May 25 Raleigh ~ May 26 Charlottef

| ine manufacture S-BE | unch included; RSVP required
with Flanagan and ; ;

Senate Passes Form 1099 Reform Bill Championed By PPAI And Its Members

Thanks in part to the efforts of CAAMP volunteers (see LEAD story, page 1), the promotional products
industry can take one step closer to a victory, as a bill to repeal the Form 1099 information reporting ex-
pansion is on its way to President Obamads desk

Credit goes to all the many PPAI voices who advocated on behalf of the Form 1099 ietbose who
knocked on doors and directly advocated for repeal with members of Congress.

The U.S. Senate passed the Comprehensive 1099 Taxpayer Protection and Repayment of Exchange Subs
Overpayment Act by a vote of 87 to 12. The Senate version of the bill was unchanged from that passed
earlier by the House of Representatives. It is now up to President Obama to sign the bill. Previously, the
President has indicated that the expansion should be repealed and considering its broad popularity in both
Congress and the business community, it would be very difficult for him to veto the bill.
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SAGE Services for all
4

P

members

As a member of CAAMP you receive 10% off
most SAGE products & services including

the #1 rated product research tool,
SAGE Online!

Call SAGE Today to learn more!

AFFILIATE
Follow us on: P R OC &R AMN
"".F 800.925.7|d243
www.sageworld.com
Exdusive Ted'mologyProviderform *Cert t

ain products and services exclud=d  calos@sageworld.com
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Well, I think we all realize that RAC ig
the acronym for Regional Associatior
Council, but what does RAC really
mean to you? When | first heard of

RAC, I di dnodot r ed
because | di dnodt
the purpose or mi

largest standing committee. As |
became more involved in my volunteg
role at CAAMP, | was also more
enlightened about RAC. There was
quite a transition period going on 5
years ago with RAC, as it was truly
developing into the conduit between

our regional associations and PPAI.

The regional affiliate program was
launched in 2006 (with 10 regionals @
board immediately) and by 2010, ALL
28 regionals were members of PPAI
Regional Affiliate Program! At this
point, RAC truly existed to foster the
cooperation and positive relationships

among all regional associations.

e peci fic

D

With the fulktime staff
put in place by PPAI in
2000 to focus directly on regional
relations, the strategic planning traini
and facilitating bedan im20QL hThio 1
&lowedvregimnmal Boandd and reeimhbel
t® ke part arml fnanBge theird s
respective regional associations with
opl and i
professional development, tradeshow
planning and execution, as well as

revenue growth opportunities.

Also, in 2000, the first Leadership
Development Workshop (LDW) took
place and it provided regional leaders$
volunteers with the tools and
rknowledge to really take things to the
next level. In 2011, we are hosting th
12" annual LDW and it is promised tg

be very exciting!
As of 2011, RAC now has a full

website with o0i de
consists of templates, documents,

n

-

CAAMP WELCOMES NEW MEMBERS

1 Anything Imprints, Inc. 1 KS Image Solutions, LLC
1 Aprons, Etc. 1 One Source Document

1 Bulova Solutions

1 Chocolate Inn 1 Pacific Western Sales

1 Cintas 1 Sacs and Boxes 2

1 Coleman Hairr 7 Shirt Lizard

1 Command Promos 1 The Leslie Company

1 Custom Advertising, Inc. 7 TK Promotions

1 Custom Holographic Specialtias Touchstone Merchandise
1 Custom Images, Inc. Group

1 GET Marketing 1 Vision USA

1 GSS Group 1 Vitronic Promotional Group
1 Image Smart 1 Weston Promotional

1 JW Reps Products

L

qg

reports, etc. for association use.
(RAC also provides specific trainin
and education for Executive
Birectors, the RAC Volunteer of
the Year Award, the PPAI Region
| Pyramid Award for Creative
mchievementeas well as pRNA
(Universal Regional Membership
Application) which makes it very
easy for companies within the
industry to renew membership

with multiple regional association

As the 2011 RAC president, | am
very excited about what we can d
for the regional associations acro
the country and as | serve on the
Board and communicate with
regional volunteers, | have
discovered my own acronym for-H
4-Cand hatwepld By ¢
Represen® AdviseCo o p er
this is truly what | hope all of the
RAC Board will believe as they
lead their districts through the res

of this year!!
If you have any questions or
comments about who RAC is or

what RAC does,
hesitate to contact me at 84855

4348 ordan@cmgpromos.com
Thanks to all of you that take time

to volunteer and to those that
make an impact on the future of

CAAMP!

Dan Jenne, CAS
2011 RAC President
CMG Promos Inc.
Liquid Anvil Inc.

What Does RAC Mean to Yo

g

al

owt

at e

pl e.
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...go out to Michael Orzech, and Past President Dan Jenne, on each of them

attaining their CAS designation as a result of the exam they took at the recent
Carolinas Connection show. Time to print new business cards, guys!

GREAT VALUES "' ="
Bill-line’ }. é#75
“GREAT $o= 3V
VALUES *= ...

avings

Trimester 2 Promotion e
" gz ) Cheryl Becker
ave

( 0/ Regional Sales Manager
= 1-888-455-4422 x275

up © \ o southeastsales@gill-line.com
. NOW!

over 30 Popular, New, and @ill -line’

Green Products at Great Values! www.gill-line.com

From
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The
Carolinas Association of
Advertising and Marketing
Professionals
Founded in 1991

Formerly known as CAAS

PRESIDENT

Mark Seay, MAS

The Joe Henry Company
(803) 4474475 cell
marks@joehenry.com

PRESIDENT ELECT/VP
Jim Hayes, MAS
BAGHIT, Inc.

Trade Show Chair

(336) 2947175
bagsetc@aol.com

SECRETARY

Mark Thieleke

MAT Marketing

(704) 9477507
Mark.theileke@gmail.com

TREASURER

Chuck Holland

Prime Resources

(919) 274 5341
cholland@primeline.com

PAST PRESIDENT

Joy Jacobs

InStepp Marketing
(704) 3924200
mmgjj@mindspring.com

LEARN, NETWORK, SELL. GO EAST.

PROMOTIONS Q

The Industry’s Premier East Coast Event

PROMOTIONS EAST 2011
is around the corner!

Register NOW at www.promotionseast.org

ATLANTIC CITY, NJ | JUNE 5-8, 2011
EXHIBITS OPEN: June 7-8, 2011

PROMOTIONS EAST 2011 SPONSORED BY EVENT SPONSOR

o
SMGNY pei®, sacdv> TRASA< 9@ wet o PROMQ

30N —U =0 A0 W

DIRECTORS

Mary Beth Pearson, MAS
Pearson Marketing
7705799550

Ezell Willard, MAS

All Kinds of Stuff

Professional Development Chair
(910) 7912147
ezell@shopakos.com

pearsonmktg@earthlink.net

Shelley Oliver

Diversified Sourcing Enterprises
(704) 3714458
soliver@dsepromo.com

Bucky Holcomb, CAS
Pine State Marketing
Membership Chair
(336) 7899437

bucky@pinestatemarketing.com Jim Spencer

Sanford Business to Business
(770) 7547838
Jim.spencer@sanford.com
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Get a sample of this style
for only S10 NET

(freight is additional). Must mention code Z8.
1 blank sample per account. Expires 6/30/11.

800-225-0550  custserv@charlesriverapparel.com
ASI #44620 « PPAI #111644 « UPIC CRA
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R FOCUSED
R FORTY YEARS

ished in 1971 by Marty Lott, SanMar is a

ird-generation family owned and operated business

with an award winning history. We're proud of what

throughout the years, but we know

ade possible by building lasting partnerships

with our customers—something we plan to continue
for at least another four decades.

DISCOVER HOW SANMAR
CAN HELP YOU
BUILD YOUR

WEARABLES BUSINESS.

Call 800.426.6399 [ visit www.sanmar.com

L2 URMA

Advertise with CAAMP

Li ke what youdre seeing
proved CAAMP newsletter?

Want to reach all the members of our as-
sociation in a fun and attractive way?

Why not advertise here? Information is
available abttp://www.cvent.com/events/
advertisingopportunitesin-the-caamp
newsletter/evertsummary
2682ed7c455147fc92fc7f68dddf0lda.aspx




BULOVA

SINCE 1875
DESIGNED TO BE NOTICED

Affordable Price Paints From $25 ! »
Imprinting, Silk-Screening, Engraving : " ! ~ ASI1:42427 PPAI: 133171
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Seenes e
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Social Networking for
Promotional Professionals

U S =
W oo

Presenter:
Dana R. Zezzo ProTowels Etc.

010 0 YA fin i e e s
e e ctrmati s
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CAAMP Style

#50Y7 s asking for all who attended the Carolinas Connection show last week, to post
'AAM what you thought about it, here. Going to take a screen shot, and include it in
the next newsletter!

M

220 Impressions * 0.45% Feedback

—

Amanda Harrington The 2011 CAAMP show exceeded all
« expectations. Great location, great attendance and great service to the
* exhibitors. As a supplier, the show was worth our time and money. We
met with great reps from all over the Carolina's as well as other states.
We walked away with many leads and new connections! Thank you for
a well organized show.
March 13 at 2:49pm

Bob Abeel
~ been coming to the Carolina regional for almost 15-years, and this year's
Carolina Connection WAS THE BEST ... hands down!

March 9 at 7:18am * ]

&Y 2 people like this.

g CAAMP
£50%  And I cant forget the product donors who were such a big part of it all:
'AM BAGMAKERS, Inc. (fabulous new bags!); S2 Marketing and Cedar Crest Mfg;
Keegan Inc. and Mi Pen Company; and The D. Group.

296 Impressions * 0% Feedback

opm - [ el




