
The good times rolled as CAAMP celebrated Mardi 

Gras on March 8th, 2011 at the Embassy Suites/

Concord Convention Center.  Our annual Carolinas 

Connection expo was the party to attend, attracting 

a record number of attendees and exhibitors.   

The showõs Fat Tuesday theme was well received, as 

everyone in attendance had the option of wearing 

their name badge on either a standard lanyard or 

Mardi Gras beads.  Keeping with the fun spirit of the 

day, our first annual Wii sports tournament was 

held during our networking reception in the evening, 

and everyone who participated had a great time! 

It wasnõt all fun and games, though.  Many thanks go 

to Dana Zezzo, CAS, VP of Sales at Pro Towels, Etc, for leading three spirited Education sessions on social me-

dia.  Additionally, we hosted the CAS/MAS exam, where two of our members took the test to attain their CAS 

designations (more about this follows later in this newsletter). 

The show itself was a great success, as both distributor and exhibitors stayed after the close of show hours in 

order to keep doing business!  Everyone agreed that no one throws a Mardi Gras party/trade show like CAAMP!  

Many thanks to our great sponsors, Bulova, Credentials Express, and PPAI! 

Carolinas Connection Post Show Wrap -Up  

 Watch  CAAMP L .E .A.D.  

On March 30th and 31st of this 

year, Jim Hayes, MAS, Barbara 

Hayes, MAS, Ezell Willard, 

MAS, Dave Gephart, MAS, and 

Neal Munn, MAS, headed to 

Washington, DC to join nearly 

one hundred other industry 

professionals from around the 

country to participate in PPAIõs 

second annual Legislative Edu-

cation and Action Day 

(L.E.A.D.).  During this visit to 

The Hill, our five volunteers 

met with staff members of 

their respective congressional 

representatives and senators, 

in an effort to make them 

aware of how certain legisla-

tion affects us as an industry 

and as individuals.  Watch for a 

full report in our next issue. 
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This is an awesome time of year 

with the beauty of new growth. It is 

a great time for each of you to 

focus on the possibilities that are in 

front of you. It is vital that we do 

not allow to take ourselves too 

seriously as it is the product that closes the sale.  

There are five identifying characteristics of a proficient 

distributor. 

1. Potential: To have success it is important to utilize a 

variety of techniques to remain in front of the client. Our 

use of Social Media has become a critical asset. As the 

purchasers become younger it is important to recognize 

how they communicate. 

2. People: Machines and technology do not purchase the 

product or idea. That decision remains with the first 

name of the contact. In today's climate allow yourself to 

be involved in personal conversations. E-mail, voice mail, 

twitter, Facebook and LinkedIn are incredible tools. Take 

the time to write a handwritten note as the recipient will 

identify with the personal touch. 

3. Positive: It is important to refrain from negativity 

whether it is with co-workers or competitors. A positive 

attitude is an acquired skill that is a tremendous magnet 

to all that we come in contact. 

4. Prove: My aim is to demonstrate my knowledge of our 

industry. Our goal is to both educate and accommodate 

our client base. 

5. Profit: Selling above cost is a profit whereas sharing our 

concern for our clients will cement our relationships. 

During the course of the next few months it is necessary 

to reach for greater heights; so set the bar high in order 

to set the standard.  

Have a fantastic second quarter.  

Mark  

<>< 

Presidentõs Message 
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Womenõs Leadership Conference 

CAAMP hosted its 

first Womenõs Leader-

ship conference on 

November 7-9 2010, 

attracting 32 atten-

dees to the Grove 

Park Inn, from all 

around the country.  

Sisterhood and sup-

port flowed freely at 

this great event, held 

in Asheville, NC, and 

we look forward to 

establishing this as a 

great tradition for all 

women members of 

our association.  Our 

thanks to In Stepp 

Marketing and Pioneer 

Line for their Yellow 

Tiara sponsorships, 

and to all the compa-

nies who donated the 

fun and functional pro-

motional items for our 

attendees. 

Have you been to our website 

(www.caampers.org) lately?  

Weõve added a great feature for 

our members.  The CAAMP 

Supplier Member Catalog Search 

button on the home page fea-

tures direct links to many of our 

supplier membersõ catalogs, of-

fering a page by page view of 

every item theyõre featuring.  

Powered by Zoom Catalog, this 

feature is another benefit of 

your CAAMP membership! 

Factory Tours  

 

CAAMP will be organizing Factory Tours 

with supplier members over the summer, 

so Distributor members can experience 

first-hand what it takes to get their orders 

out the door. 

 

The first tours will be at the Timeplanner/

Journal Books factory, in Charlotte, NC, 

and the Jetline factory, located in Gaffney, 

SC.  Details will be available soon, so watch 

your email for your invitation join us! 

http://www.caampers.org/
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CAAMP Hall of Fame Welcomes Jay Polzien  

Our congratulations go out to Past President 

Jay Polzien on her installation into the 

CAAMP Hall of Fame, becoming the tenth 

member in this select group.   

Since joining the association, Jay has been ac-

tively involved in every aspect...as a committee 

member, volunteer, Board member and 

leader. Sheõs been an outspoken advocate and 

cheerleader for CAAMP, tirelessly educating 

those who knew nothing about our industry 

(and, more often that not, making members 

out of them!).   

Jay has been especially proud of the CAAMP 

FIRE group she started in her area.  Theyõve 

been meeting for two years and membership 

has grown steadily; participants eager to help 

each other...talking, sourcing 

and networking.  This group 

has a great reputation now, and 

suppliers are lining up to attend 

these meetings! 

Jayõs philosophy is that, while 

many companies and individuals 

do have the opportunity and 

finances to attend the PPAI 

Expo, they still miss out on so 

much if theyõre not participating in their regional association 

as well.  She believes that theyõre missing out on great net-

working and itõs her job to help them understand what 

theyõre missing! 

Weõre fortunate to have such a great advocate in Jay Polzien, 

and are honored to include her in the CAAMP Hall of Fame.  
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Starting a new tradition 

in 2010, our distributor 

members selected Rich 

Conroy as the first 

recipient of CAAMPõs 

Rep of the Year award.  

Rich has been a multi-

line manufacturerõs rep 

with Flanagan and 

Associates for ten years, 

having joined them 

during what has been a 

successful promotional 

industry career for over 

twenty-five years.   

 

Rich has had a 

distinguished run in our 

business, both as a 

distributor and supplier, 

and we canõt think of a 

more worthy recipient 

of this inaugural honor. 

Rep of the Year 2010  
Save the dates!  

§Want to be the Big Man (or 

Woman) on CAAMPUS?  

Be sure to join us on September 7th 

for a half day of education, and on 

the 8th for the Fall End-User show, 

which will be held at the Renaissance 

Suites Hotel in Charlotte. 

This year, Distributor Members 

ONLY and their customers can 

attend this terrific fall event.   

More information to follow. 

§ In conjunction with SAGE, 

IdeaCAAMPS are on the books!  

May 25 Raleigh ~ May 26 Charlotte 

Lunch included; RSVP required 

Senate Passes Form 1099 Reform Bill Championed By PPAI And Its Members  

Thanks in part to the efforts of CAAMP volunteers (see LEAD story, page 1), the promotional products 

industry can take one step closer to a victory, as a bill to repeal the Form 1099 information reporting ex-

pansion is on its way to President Obamaõs desk for his signature into law. 

Credit goes to all the many PPAI voices who advocated on behalf of the Form 1099 reformñthose who 

knocked on doors and directly advocated for repeal with members of Congress. 

The U.S. Senate passed the Comprehensive 1099 Taxpayer Protection and Repayment of Exchange Subsidy 

Overpayment Act by a vote of 87 to 12. The Senate version of the bill was unchanged from that passed 

earlier by the House of Representatives. It is now up to President Obama to sign the bill. Previously, the 

President has indicated that the expansion should be repealed and considering its broad popularity in both 

Congress and the business community, it would be very difficult for him to veto the bill.  
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Well, I think we all realize that RAC is 

the acronym for Regional Association 

Council, but what does RAC really 

mean to you? When I first heard of 

RAC, I didnõt really think much of it 

because I didnõt know or understand 

the purpose or mission of PPAIõs 

largest standing committee. As I 

became more involved in my volunteer 

role at CAAMP, I was also more 

enlightened about RAC. There was 

quite a transition period going on 5 

years ago with RAC, as it was truly 

developing into the conduit between 

our regional associations and PPAI. 

The regional affiliate program was 

launched in 2006 (with 10 regionals on 

board immediately) and by 2010, ALL 

28 regionals were members of PPAI 

Regional Affiliate Program! At this 

point, RAC truly existed to foster the 

cooperation and positive relationships 

among all regional associations. 

With the full-time staff 

put in place by PPAI in 

2000 to focus directly on regional 

relations, the strategic planning training 

and facilitating began in 2001. This 

allowed regional Boards and members 

to take part and manage their 

respective regional associations with a 

specific òplanó in membership growth, 

professional development, tradeshow 

planning and execution, as well as 

revenue growth opportunities. 

Also, in 2000, the first Leadership 

Development Workshop (LDW) took 

place and it provided regional leaders/

volunteers with the tools and 

knowledge to really take things to the 

next level. In 2011, we are hosting the 

12th annual LDW and it is promised to 

be very exciting! 

As of 2011, RAC now has a full 

website with òidea shareó which 

consists of templates, documents, 

Have you been to our website lately?(www.caampers.og)   Weõve added a great feature 

for our members.  The CAAMP Supplier Member Catalog Search button on the home page 

features direct links to many of our supplier membersõ catalogs, offering a page by page view of 

every item theyõre featuring.  Powered by Zoom Catalog, this feature is another benefit of your 

CAAMP membership! 

CAAMP  WELCOMES NEW MEMBERS  

¶ Anything Imprints, Inc. 

¶ Aprons, Etc. 

¶ Bulova 

¶ Chocolate Inn 

¶ Cintas 

¶ Coleman Hairr 

¶ Command Promos 

¶ Custom Advertising, Inc. 

¶ Custom Holographic Specialties 

¶ Custom Images, Inc. 

¶ GET Marketing 

¶ GSS Group 

¶ Image Smart 

¶ JW Reps 

¶ KS Image Solutions, LLC 

¶ One Source Document 

Solutions 

¶ Pacific Western Sales 

¶ Sacs and Boxes 2 

¶ Shirt Lizard 

¶ The Leslie Company 

¶ TK Promotions 

¶ Touchstone Merchandise 

Group 

¶ Vision USA 

¶ Vitronic Promotional Group 

¶ Weston Promotional 

Products 
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What Does RAC Mean to You? 
reports, etc. for association use. 

RAC also provides specific training 

and education for Executive 

Directors, the RAC Volunteer of 

the Year Award, the PPAI Regional 

Pyramid Award for Creative 

Achievement, as well as URMA 

(Universal Regional Membership 

Application) which makes it very 

easy for companies within the 

industry to renew membership 

with multiple regional associations. 

As the 2011 RAC president, I am 

very excited about what we can do 

for the regional associations across 

the country and as I serve on the 

Board and communicate with 

regional volunteers, I have 

discovered my own acronym for R-

A-C and that would be: 

Represent ð Advise ð Cooperateé

this is truly what I hope all of the 

RAC Board will believe as they 

lead their districts through the rest 

of this year!! 

If you have any questions or 

comments about who RAC is or 

what RAC does, please donõt 

hesitate to contact me at 843-655-

4348 or dan@cmgpromos.com. 

Thanks to all of you that take time 

to volunteer and to those that 

make an impact on the future of 

CAAMP! 

 

Dan Jenne, CAS 

2011 RAC President  

CMG Promos Inc.  

Liquid Anvil Inc.  

mailto:dan@cmgpromos.com


...go out to Michael Orzech,  and Past President Dan Jenne, on each of them 

attaining their CAS designation as a result of the exam they took at the recent 

Carolinas Connection show.  Time to print new business cards, guys! 

Page 9 



The  
Carolinas Association of  

Advertising and Marketing  
Professionals 

Founded in 1991 

Formerly known as CAAS 

PRESIDENT   

Mark Seay, MAS  

The Joe Henry Company  

(803) 447-4475 cell  

marks@joehenry.com  

  

PRESIDENT ELECT/VP  

Jim Hayes, MAS  

BAG-IT, Inc.  

Trade Show Chair  

(336) 294-7175  

bagsetc@aol.com  

  

SECRETARY  

Mark Thieleke  

MAT Marketing  

(704) 947-7507  

Mark.theileke@gmail.com  

  

TREASURER  

Chuck Holland  

Prime Resources  

(919) 274 5341  

cholland@primeline.com  

  

PAST PRESIDENT  

Joy Jacobs  

InStepp Marketing  

(704) 392-4200  

mmgjj@mindspring.com  

   

Ezell Willard, MAS  

All Kinds of Stuff  

Professional Development Chair  

(910) 791-2147  

ezell@shopakos.com  

  

Bucky Holcomb, CAS  

Pine State Marketing  

Membership Chair  

(336) 789-9437  

bucky@pinestatemarketing.com  

 

 

 

Mary Beth Pearson, MAS  

Pearson Marketing  

770-579-9550  

pearsonmktg@earthlink.net  

  

Shelley Oliver  

Diversified Sourcing Enterprises  

(704) 371-4458  

soliver@dsepromo.com  

  

Jim Spencer  

Sanford Business to Business  

(770) 754-7838  

Jim.spencer@sanford.com  
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Advertise with CAAMPAdvertise with CAAMP  

Like what youõre seeing in the new and im-

proved CAAMP newsletter?   

Want to reach all the members of our as-

sociation in a fun and attractive way?   

Why not advertise here?  Information is 

available at http://www.cvent.com/events/

advertising-opportunites-in-the-caamp-

newsletter/event-summary-

2682ed7c455147fc92fc7f68dddf01da.aspx 

Finally, someone has 

made life easier for our industry sup-

pliers!  Now, thanks to our pal URMA, 

suppliers can sign up as members for 

one, two, twelve....as many of the re-

gional associations as they choose.  All 

twenty-eight of the regionals are listed 

at http://www.cvent.com/events/join-

or-renew-your-regional-membership/

event-summary-

2025d1176f2b42f2880f748e6a1a195e.

aspx, allowing suppliers (and distribu-

tors who cross borders) to become 

members, renew their memberships, 

and find out who the regional contacts 

are.  Take advantage of this great service! 
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