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Board OF Direchors 2011-2013

In Caribbedan  Adverlising  Specialty
Association  [CASA)], we're clways
having an eye for opportunity. We
are abways looking for better ways to
increase the value of ihe promaotional
products, promoting ourselves within
the marketing industry, Also, we are
working with our members 1o be maore
informative and start offering as much
benafits os possible.

We all know thal the benelits thal promotional products offer
are remarkable econamical. For just cents a day, your name
and image is daing a job than other marketing instruments do
for thousands of dallars. We represent the beast way 1o market
a brand, name or service, with the less resources possible, This
is a greal advantage in our now a day economy.

You will find in this new version of our Mewsletier, the benefils
that CasSA affers io all members; news on our indusiry, our
calendar of aclivities and honor distinguishes members for
their achievermenis in our industry.

A part of our plans for our next vear show, scheduled for March
20-21 at Bl San Judn Holel in lsla Verde, we are going 1o offer
the CAS / MAS Certification Test, This is the first time PRAI ever
offers the cerification test in our show and have o support this
initiative.

| invited all distribuiors and suppliers that as of foday are
not members of CASA fo join ws and make CASA your
assaciation.

“f your acflons inspire others fo dream more, learn more, do
more and becoms more, you are a leader.”
- John Quincy Adams

Manolo Sakdafa
President
CASA



Los Arficulos Promocionales: ]
Una pieza vital de mercadeo en epoca de crisis

Chucherics, “gimmics”, regalifes, Son rmuchos kos nombres
que e le do o ks arficulos promocionales, pero en reclidad,
s son¥ Los arficuics promocionales usualmente
Imprescs con el nombre de una compafia, logo o
mensaje, son arficules Olles que se ulfifon en programos de
comunicecian v mercadec, Por ko general se distibaven
gratuitamente, El aticuo promociond 25 aquelio pieza
que gensralmente se impime v ulizo pora promcver una
empresa o compafiia, producto o iden,

Los usos corme hemarmienta de mencodso son varados:
reforzor producios o servicios estoblecidos, ogradecsr
chentes porsu potocinio, nfroducciin de nueves
preductas, servicios o foclidodes v gererar venias enfra
afres, 52 ulilzan internamente por organzacionss pora
msfivar y/fo reciuiar vendedores v empleados asi como
concientizar en progromes de calidod fobal, segunidad,
ergonomia, salud efc,

Le Inelusiria

En los Bstodos Unidos ko industio de orficules promocionoles
qenerd en el 2007- 1% bilones (319,440,837 547 de délores,
un incremente de 3.5% vensus el 20068 volurmen en Puerto
Fico se esfima en bos 75 milones. Bios estodificos kas
prossee Promaficnal Product Asociotion Infemofional [PRA
con sede en Iving, Texas,

Ventajos

B rrercades con kos arficulos de promocion se goomoda
a cualkguier presupuesio, oomplementa olros medios, se
puede diigr o pollicos selectos v se manfiene repifiendo
&l mensaje pubicitonio sn costo edicional coda vez gue
se s, L gran vaneckad exilente ke da ko flexibiidad
para acomodor su estategio de mercadeo v legror
permanencia en &l mensaje gue guisre comunicor, Hoy
en dio existen disfibuidores locales con vasto expenencio
y extersa preparackin que e pueds ayvudor o maximizor
iz utiidod cel orficulo promocicnal de acuerdo a su
presupuesto, Los estudios de inveshioocion segin PRA
demuesiran ko siguiente:

Los recipientes de arficules promocionales recuerdan 2
noirire publicifonc 4 de 10 pesonas

(40% ] gue reciben arficulos promociondales pueden
recordar el nomione o mensaje publicitaio hasta & meses
después de habedo reciido,

Bn un estudio recizade por ko univerdidad de Bovlor una
oo pulblicodons ervid o 4000 educadorss uro de los
siguientes arficules: 1-una colculodorn de bobils rpresa y
urna corto, 2- un Y highlighter”| boligrafo marcader | v uno
carta, 3-una corfa.

Los clientes que recibiercn &l arficule de promocian
exprescron mayor oprecio v buena veluntod hocia ko

comparika y sus vendedorss que los que reciiencn solo

ko carfa, La ectifud positiva hacia ko compafiio fue moyvor
entre kos que recibieron ko colculadon que ks que
recibieron el marcadar. Cuandao se ke pregunit cosrca de
suE sentimientos hacia ko compario y sus vendedones, los
clhentes gue recibbiencn la coloulodona regisfroron un 52%
mets alto que kos que solo recioieron o carfa,

Come attemaiiva pubdlicitanio o de mercodeo eslo
attemativa mds econdmica enfre todos ks medios
pubbcitonics en momeritos de estrecher econdmica,

B costo de los arficulos v ko confidad de exposicién que
fiere ko comdarte en ko hemamienta mds ofl en &l momenio
de lograr que sus clenfes ke recuserden. Ademads del gus
recibe el arficuls, imagine cuanios personas adicionales
pueden ver s mensaje en ks mismos, Bloose de los
calendorios, estos vienen una gran vanedad de estfiles v
forrmos ko que ko convierte enuno de los mas efecfives,

IEs b pieza promocional mds efectiva y eficientel

1- 86% e las pesoncs que han reciido un calendarnio
recusrdan 2l mensaie del mismo v aun mejor recuerdan
quien s los dio, [Efeciivo)

2- Lo difibuecién es de forma conircloda esto significo gue
ne hory despendicio (efickents)

3 Presencio, los calendornios usualmente estan en un stio
promminente v sea en el dreo de frabaje o ko vivienda de fu
chente. Bl misrmo a5 visto o menos 4 veces an un penodo de
8 hoross, usualmente esta en &l msmo sfio duronte 12 meses
(Duraderc)

4 Los ealendarios son COSTO EFECTIVO una inmversdn
pubbcitonia gue dura todo el afio.

Les arficulos prornecionales son la heromienta publicitano
mes efectiva pora complementor todos nuesines esfuemos
de mercades, Andice wied que arficuls promocional
poses ahora msme ¥ gue efecio le produce en Brmines
de quisn o cuando ko recibid, Puede seruna colculodong,
&l llervers de su auto, kb polo, goma o bulfe delfomeo de
gof, & "mouse pad de su computadonn, e pio popel de
U escritono, kb camiseta, foalio, y mucho mes.

Loy prdiirnc vz que recila uno de estos articules corsicders
s eficiencio & ncliyalo en s pridmo phan puliciane o de
mercaden,

Jemy Delgado, MAS (Masier Advedising Specialist )

Represenhanie de vemon Company ¢ s hodocanhuiogo
com Socio fundador de nuesina asociocian v aclualments as
drector de lajunta de CASA.

Daracts Resenecados por el aulon, Probibaco hacer corrbsios sroal
cerrritsc ched casle,
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CASA Membership Advantages

CASA s the only not-for-profit association in the Carbbean dedicated to developing and promoting
frue professionak in the prometional products industry. Founded in 1989, CASA supports mare than 200
distributer and suppler companies throughout the islands,

For just $125 per year, member companies take advantage of networking, professicnal development
and business senices that make a direct impact to the boltom line. Plus, we have FUN,

CASA Membership Advantages

* |nteraction and netwerking with suppliers and distributers in a fiendly, supporive seffing.

* CASA Yearly Tropical Convention - the lorgest tradeshow in the region for prometional
preducts.

* Professional develcpment programs including presentations by industry and business
leaders, including sessions in conjunction with the annual show.

» Continuous Education to develop certified professionak in the Industry; MAS and CAS
indusiry cedification.

* Oppoertunities to get involved by volunteerning on the CASA Board cr on one of the
following committees: Show, Communicalions & PR, Finance, Membership, Education.

* Quarterty newsletter, including the latest happenings of member companies, plus special
bulieting that keep members informed of the latest changes that could impact ther
business.

* Access to the Regional Affiliate Lounge at the PPAI Expo, featuring refreshments and
computer access

* free subscripfion fo PPB magazine.

* free admission to all the District Il Shows.

* Membership Directory.

* Automatic qualification for membership in PPAL

* Member card with personal number which gives CASA members access 1o special
discounts from national supplers.

* Lending library with a coliection of the iatest business and industry resources,

* Purchase of PPAI's The Navigator at a special reduced price. This annual resource guide
features a Isting of all PPAl supplier members, plus many coupons.

In addifion fo al these advantages, we are working to get to all our members benefits and special rates
on membership in companies such as COSTCO, AFLAC and A LA ORDEN DISCOUNT among cthers.
And with the callaboraiion of allin our association, we might have, for the first fime, a Medical Health
Insurance Plan.

Come and join us and enjoy all these benefifs!

Afoac s Myrian €OSTCO




CASA Convention 2011
San Juan Hotel and Casino
To all of our dear Associates:

Owr last convention 2011 was a great success because
we had a great team that always gives their best,

our former president Mrs, Brenda de la Vega, our

dear Frank Castro, and other board members who
supported the production of our convention in one
way of another,

The San Juan Hotel and Casino has the most beautiful
rooms in order to provide the best facilities to all
exhikitors and participants of cur convention. In the
foyer, we were able to exhibit Black Jack classes,
which was our theme this year. We also had tables
decorated with this same motif for the participants’
convenience,

The fraternization activities were very busy, good food,
drinks, and excellent music,

Owr silver sponsor Hit Promotional Products represented
by our dear companion Liza and her boss CJ, who
have always collaborated with our association in the
best possible way. Thank you Hitf...

The best kla Verde beaches, famous Lobby, and
beautiful rcoms are waiting for you for our next
convention 2012, to be celebrated in the San Juan
Hotel and Casine from 3/19/2012 to 3/23/2012.

Looking forward to seeing you all,

Lilian Arubamrena
Vice-President CASA

; DEFARTMENT OF
-4 ECONOMIC
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Qill-line

All In One is pleased and excited to anncunce that Marta
dez-Joy, CASA Board Member Director has joined
feam as the oulside sales representative 1o Pueric

Rico. Marta will be sharing the wide array of products

offered by AllIn O which include Writing Instruments,

USB Flash Drives, T ltems, Handy Cutter Line items,

Mints, Hand Sanitizers and Hundreds more unusual items.

All In One - CASA Member, asi/34256, PPAI 111343, UPIC

ALLINONE, www.dllinoneline.com

Karen M. Cohen, MAS
Executiive Vice President
Karen Melcher Cohen | Friend Me on Facebook!




—— ; . We are diready planning our next show to be
b 3 better and bigger, here are some highlights for
next year

As previous years, we will held some seminars
the day before the Show. For the first fime, we
will have the tests for CAS and MAS cerfifications b

administered by PPAIL for distributars, suppliers

and their employees. Don't miss this opportunity g&
and get your cedifications. Call us for more £4
information and required courses needed for

these tests. Most of the material is free and tests

can be done on line,

The dinner party on Tuesday night will have a theme.

Remember that each company has a free ticket for
this event. It's a night for good food, nice company
and a great fime!

Show day will be on Wednesday and besides several
i surprises at the after show cocktail, we will have the Black
~- lack Table, this was such a hit this year.
A Golf Quting on Friday for suppliers, distributors and guests,
is being planned. We'll appreciate anyone in joining the
Golf Committes or helping us for our next show.

Remember to mark your calendar for the week of March 20 and
21 don't miss our 2012 Tropical Show

SEE YOU AT EL HOTEL SAN JUAN, ISLA VERDE, PUERTO RICO.

bullet

The Right Products <
at the Right Prices
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iHasta la vistal

My career began in MYC with Rand McMally's
retaill division and eventually moved inta their
commercial division 11 years later, From their
after several stints in Chicago and Detroit |
moved to Philadelphia. At the fime Rand
tMeMaly was a premium house and we sold
direct only. Two years into my caraer hare
Rand decided to venture into the promotional
products business and o my involvement
with Ad Specialties at the time. It was 1987,

| did this for two years and was offered a
position with advertising Unlimited Inc now
Morwood Publishing which | fook in Decamiber
of 198%. ond have been with them almaost

22 years marketing calendars, planners and
diaries, coverng the mid Atlantic slates from
Frinceton, Maw Jemeay to Virginia and Weast
Virginia. As | am of hispanic decent and
kilingual | was given Fuerto Rico as another
market o call on.

|'wasz on the board of SACDY for about 9
yeaars as committes chair and membership
direcior, vice president and president in 1994,
seems ke yesterday., And through all that
tenure have developed some wonderful
frizndships and unforgettable events, | il
can recall our days at the Adam's Mark hotel
in Bala Cynwd,

I've also been on the board of CASA
[Caribbean Advertising Specialty Association
as well as assisted in varous functions with
the Chesapeake Associafion (CPPA) and the
Mid Atlantic Promotional Products Association
[MAPPA] over the yvears, |was honored with
farmerly FRASA (Fuerto Rico Advertising
Association now CASA's Distinguished Service
Award in 2004 and SACDY's Person of the
yedarin 1994 and shared the honor of Supplier
Representative of the yvear in 2009 for CPPA
with Julie Strob of CD HIt Company,

It's been guite the ride and great fun and |
would like to extend my gratitude to all my

distributor fiends who have confributed in

so many ways to my personal and business
success, | cannot stress enough my thanks for
the guidance and wisdom provided by the
board members of each of the associations
|"ve besn invalved with aver the yvears. |
applaud all of you and wish yvou confinuad
successll

wWarm Regards,
Elliot Rosado

PS: my replacement is Kyle Johnson wha can
be renched at kjohnson@norwood.com

HIRSCH GI=T
WHERE DIFFERENT AND _LWIGUE HAPPENS
ESCAPE FROM THE ORDINARY WITH [

Digital Frame
Pen Cup

EXECUTIVE - TECH - CRYSTAL

5250 Gulften, Svite 26  (Cgll 877-220-4438

Housten TX 77081 ASI 61005  UPIC HIRGIFT

www.hirschgift.com SAGE 66296  PPAI 221823
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CC12 - Wallet Card
2-1/8" x 3-3/8" x .02 plastic
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MYC - Multi Year Calendar 3-1/4" x 812" .012 plastic
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MONCAL-10 - Computer Calendar Strip 1-1/2" x 12-1/2" x 015 plastic

CC35
Jumbo
Calendar
Card

3172 x 5"
¥ .015 plastic
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Members List

Puebio
Albonito
Aracioc
Arecibo
Arecio
Boryamién
Boamion
Borparndn
Berparmin
Boreamin
Scyomiéin
Sovamidn
Boryamdn
Bervarman
Bomamion
Boyomitin
Boreamin
Conn BEofo
Coguas
COJUE
Coguas
Zorolng
Corolnag
Ceralng
Coraling
Corping
Zoraling
oralng
CiaEy
Dorod o
Fajardo
oy
GEHaycc
Crcayrictag
Fuaynaa o
Cuayncabo
Fuynca o
Gaynobo
Juana Dioz
Monati
Moyagues
Hagicbo
Maguabho
Pores
Forse
Caetradilos
San Gemmmudn
Fab-anae Gronde
Fan Juan
an Juan
San Juan
San Juan
Fan Juan
San Juary
San Juan
San Juan
an Juan
Fan Juan
San Juan
San Juan
San Juon
san Juan
3an Juan
Fan Juan
an Juan
San Juan
San Juan
Zanherce
Trujlics ARe
Wago Altg
wega Bopa
UsA/Puero Rico
usaPuerc Rloo

USa /Puede RBice Revdon Manulachairg Company

Distribuidior
1T Advertising Spaciclfas
A M ARG Sneciclties

Easlayrm T-5hirl Frinling & Adwerlsing

¥ &Y Fromotion Co

Alrmonds Corbbean

< &R Advertiing

Comcel Advertking

Elrmcr Erggrcaviesg Inc.
Federitn Tomes Advarising Spec
sioruel Roman Advertising
Chiechive Promofions
Progresiiva Business Joluficns
Sedlas Tilan

T & T ackerlisrg

Urited Fomms & Gerophics, Inc.
WP Premotional Ackarisrg
Mimatas Grophics

rmprenla Carlagena, inc.
Fexd Boorpdon Prirding Services
Super fpecialies

.1 Promotizn, s,

Hiws Prgthy

rmpact Sales

naenar Mankating

maim Mashet & Assoc,
Rochele’s Advertising

Fan Antones Calsndar

8 Groduands

Fronud Saludions

MARI Busingss

Bluemcenn AdverTiring oup
Cavicd Browe Jn & Assoc

Headl Pussita Rico, Inc.,
#cDreany PromoSons
Prome Plus

Specidized Business Frockects
The Varman Company

Criseri Adveiiing

18 ] Framationo Ioeos

P.R.E AD specictes

Jaytiar Fromea

Maguabhe Sdandar

Elfective Meda Adverdiing
Fromudciored Anfilanas

A, Romdn Promodions

DL AchverTiing

retwink Fromohbon

A+ Flus Adverlising Cormp.
Alpta Business Formi

Ary Kind Adwerfsing Speciabies
Aurona Promotioral Prodects
i Achearising

Ceanlral Gropfec: Corparalion
Execilive Achvariing

BF Business Prochacts, imc.
Lilkan Amupamena Advertising
MAG Promoticrs

Malsa

Promes Docusary

Promo Workd

E_B. Bugingss Soutione
Sarkgrt advertising Spac
The Mew iilereriumd

The Printer Lion

Wichor Maric Pémez

Yo g

M. Prometional Products
CEC Erdeipiises

Prismed Adhvertising
Promccicn Deld Horte

Eagtemn Adverisimg Movely
g

Principal

Al Dtz

restor Hersdka
Criande Rodigues
Yahaing Mieves
Jubc Bivera

Corlos Rodriguez
Banito Cancel
lavier Tulier
Fedaihica Toires
sonyel Roman
CRCOr FUareT

José Bemdndez
Ricards frmenez
Wioredsd Trstani
Jesls M. Melendez
Do L. wa2quez
Josd L, Amoyo

Roberlo A, Carlagena

Humberls Suiles
Jorge Lozarna
Semdn Zambaceya
ALy Moncrrs

Tesry Fucie

Juka Madira

Haim darhat
Hido Ldpez
Arfonio Rodrigusz
Wiclar Sanliage
‘Waonda Bealniz Lanza
Miguel Mortinez
Cormren . Bird
Emibsl Brave
Ricardo Dekz
Mana B, Rivadula
Brenda de la Vega
Ratael Basio
Emesic Serales
Roso Rediguer
Johin Bancheaz
rasim Bjoua

sl Mende
e Burgas
Eric Gl Sdnchas
CAga henrord
Miguelta Romdn
Liliam Acoiio
Franclsco lamona
Miguel Huyke
Lémera Vicara
Zandra Vilegas
Frank Caslro
CormTEn A, Acping
Falael Diaz
wiliarn Cinfrdn
Ramon Heves
Lilkan Amuoamena
Wses Plonas
Marwel Sddana
Hactor DL Agoata
Miprcy Péreg
Eaotaal Mances
Alajondin Cuevas
Mario Madonado
Silvia Goracdez
Wichor Péraz
Cormen Gonzder
Miagda Jlld
Gierva Coni
Crisfan Adkamodch
Herberdo Comocha
Hephen Do
Lomayna Mancar
Kavir Peska

Teléfono

7aF-735-5900
TBIBIe-3Ee
7aF-ETP-1905
Ta7-510-2142
TEF-TAS-TATF
T3F-TIE-E5ET7
TEF-250-5208
TAF-24T-E935
TAF-TA5-¥534
TEF-FIE-2000
TaF-Tar-1416
FEI-3A4-5040
7AF-7AT-RANE
TOF-245-1929
TRF27 6-BAE
TAT-T7F-6333
fAFE0E-3158
TAF-TAS-ZIe4
787-344-2340
TEF-F12-5410
TT-L0T-F%3
TAT-TII-21 26
TAF-24E-3472
7aF-4a7-2158
TEF-TON-3570
Ta¥-TaE-6372
far-TasRa
7AF-TIE-S0E
737-445-4448
TRF.24%. 1267
TAF-TR0-ARI2
ar-3107e
7aF-TAZ-5TES
Tar-I7FTIN
TEF-2PFL087
73 F-05E3
a8 3EAT
7AF-484-1471
TAF-B54-B242
TEF-245-2774
TOT-436-TaI?

TT-BAT-21RE
TETE5.2419
TAT-2I5-d474

787-754-3245
787-277-0101
AT 270485
7H7-376-0138
TBT-LA0-550

TAT-6AT-296
787-790-0008
78T T03-4545
7H7-6d5-6130
P70 PP ie
FET-TEA-4487
787-74B-4472
THF.453.B477
TBT-31 27454
TAT-TA5-5700
787-645-T I
797-783-5064
7AT. 7452900
737-BE5-ER11
TBT-TI3-1553
TAF-T55-6192
787-B55-2823
TBT-L36-TRES
WO-E2E-5403
954-581-5268
£41-792-4121
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Dande?: Caparra Country Club
Cuando?: jueves 29 de sept,, 2011
Hara: 200 - 8:00 pm

Beneficios y

Torneo s
de Domino™

Ven, conoce y comparte
con nosotros los beneficios

que nos presentaran:

€osrco

Afiac

S MyYRIAD

Habra picadera, “Cash Bar”
y la acostumbrada

sopita para finalizar.
Inscrpciones para el torneo:
$15.00 pp
Si adn no eres miembro

de CASA, ven y conoce
tu asociacion.




Coroines Auacialion of Adverlisrg
and worketing Professionals [CAAME)
Merth Cambra ¢ South Carolina

[l 5=o00 2ssociation of Promational Praducts Frafessionals {GAPFE) / Georgla

PPA

[ soid coast romosianal Broducts sssocialian (GEERA) J South Florda

D Pramedional Freducts assocation Floida PRAF) / Redda

|:| Sunkel Prermational Predusls Assecialion [SPPA) / Aldbame, Mississippd, Leuiiiana

CASA
- -

. Pramodional Products Association of the Mid-Scudh [PRAMS) | Ternasse

Calendar of Events District Il

Auvg. 7. 2011 — PPAMS
Promotional Products Associalion
of the Mid-Sauth

PRAMS Mid-South Promo Show
Booth Show

Murfreesboro, TH

wark Farrar: (£15) 445-8109

WA D0 TSSO

Auvg. 30, 2011 — GAFPPF

Georgia Associafion of Promotional Products
Professionalk

GAFPPP Haliday Showcase

Reom Show

Aflania, GA

Coug Burns, MAaS: (770) 4180757

W QDO

Sept. B, 2011 — CAAMF

Carolinas Assaciation of Advertising & Markeling
Professionals

A Doy en CAAMPUS and End Buyer Show

Booth Show

Charoite, NC

Lisa Bk, RAAS: [404) 218-268%

WA SOOI QErs.ofg

12

Sept. 15, 2011 — SFPA

Sunbelt Promotional Products Association
SPPA Fall Expo

Booth Show

Birmingham, AL

Ashanti Pretlow: |205) 824-7415
wianwsunbeltppa.org

Oct. 5, 2011 — GCPPA

Zold Coast Promational Products Association
ZCPPA Fall Tabletop Gift Show

Tabletop

Ft. Lavderdale, FL

kely Wilkon: (800) 398-9207

WWWLOC PED.ORg

March 1, 2012 — GAPPP

Georgia Associafion of PFromotional Products
Professionals

GAPPP Expo

Booth Show

Atlonta, GA

Doug Burns: (770) 4180759

WWWLOaDpE.org



