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Save the Date!
 October 12, 2011

March 7, 2012
Important! To ensure delivery to the inbox, 
please add ppai@ppa.org  to your address 

book. If you're having trouble viewing this
message, please view it online . 

TSPPA VP Tim Brown, Cintas Corp appointed to PPAI’s, PRAG.Committee.

The purpose of the Product Responsibility Action Group is to offer
advice and feedback to PPAI regarding “product safety and responsibility,”
including state and federal regulations, potential PPAI certification and
member education.
Tim also heads up TSPPA’s Legislative Committee, a watch dog group working
on raising awareness and strengthening the promotional product voice on
important legal matters in Washington that protect your job.
 
Look for Tim to work in your best interest in both of these vital areas.

     TSPPA Announcement:
The TSPPA 2012 Spring Show is scheduled for Wednesday March 7. The
Show will return to the fantastic Great Wolf Lodge in Mason Ohio, home of the
2010 Fall Idea Showcase and will again focus on  significant education with
tons of fun.This will  not  be a destination for fun and games. It is for improving
your sales efforts and income potential.

SAVE THIS DATE

                   March 7, 2012 for the best TSPPA Show ever. 

The TSPPA Fall Idea Showcase is about to get even better.
 

If you enjoyed the TSPPA Fall Showcase 
last year, you will love the SUMMIT 

coming on October 12, 2011!
 



It’s more than a trade show, it’s a promotional product SUMMIT.

CLICK HERE FOR REGISTRATION FORM
 

SAVE THIS DATE
OCTOBER 12, 2011: Crown Plaza Hotel, BlueAsh OH

Richard Vaughn is newest TSPPA Board Member
The TSPPA Board of Directors is proud to announce our newest board member, Richard Vaughn.
Richard brings to the board years of promotional product experiences, fresh ideas, innovative concepts
and an energetic attitude and enthusiasm. We look forward to Richard’s contributions to enhance
TSPPA member services.
 
Richard began his Promotional Professional career after mentoring for years with his father James E.
Vaughn, MAS, He started as a young boy selling his  father's samples  door to door. He would put on a
 nail apron and load one pocket with pens...another with pencils...and keep the center pocket for the
money  made after a hard day’s work.  OYU
 
As a teen, he accompanied his father to numerous trade shows and education sessions and after high
school, he joined  the family distributorship as did brothers Bryan and Rodney. After the loss of their
father, Rod moved on to the supplier side and soon after college Bryan did as well.
 
After 12 years as a
distributor, Richard felt
the need for a new
challenge and  soon
became a supplier multi-
line rep. Today...with 14
years of industry
experience...he still
enjoys working with his brothers in the industry, learning new things, meeting new people and sharing
my experiences.  
 
Richard and wife Angela, have been married for 10 years and just had their third son Blake Preston
Vaughn on July 12th.  Congratulations Richard and Angela!



Wendy Franklin, MAS is the winner of  the RAC Volunteer of the Year – 2011. Wendy demonstrate a tireless
level of volunteer leadership and has made unique and immeasurable contributions to PPAM over the years.

TSPPA President Carla Killion, Bentcil Co was a finalist in the 
Volunteer of the Year competition. 



 
Is Your Organization Learning?
In the last two issues of Promotional Consultant Today , we shared these four tips for creating this
“active learning” culture:

1. Develop a compelling vision for the company's future and show your employees how they can
be a part of it.



2. It is not enough merely to instill the vision, you must also enable the learning.
3. Begin to instill this capability in your organization by mandating personal growth.
4. Lastly, be a model of the kind of behavior you expect everyone within your organization to

mimic.

Does your company promote a culture of active learning? Today we wrap up this series with a brief quiz
to see where you stand. Answer Yes or No to each question.

1. Do you have a budget for training/learning?
2. Is the budgeted amount larger than three percent of payroll?
3. Do all employees know that they are expected to continually improve their capabilities?
4. Are employees regularly evaluated on how well they are learning and gaining new skills?

1. Does your organization have a compelling vision of what it could become?
2. Are all your employees aware of that vision?
3. Does each employee understand how he/she can contribute to attaining that vision?
4. Does each employee understand the benefit to them for moving the company toward that

vision?
5. Do you encourage employees to expand their skills via reimbursement or released time

programs?
6. Do you model the kind of continuous personal growth that you expect of them?

If you answered yes...  
·  9 or 10 times, you are in great shape.
·  7 or 8 times, you are well on your way. Focus on adding the missing pieces.
·  5 or 6 times, you are off to a good start but you need to spend more time moving your organization
toward active learning.
·  Less than 5 times, you are lagging behind. It’s time to get serious about building this competency
into your organization.
Source:  Dave Kahle is a consultant and trainer who helps clients increase their sales and improve
their sales productivity. He speaks from real world experience, having been the number one
salesperson in the country for two companies in two distinct industries. Kahle has trained thousands of
salespeople to be more successful in the Information Age economy. He's the author of over 500
articles, a weekly e-zine, and five books. His latest is 10 Secrets of Time Management for
Salespeople.
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TOP SHELF TIP NO. 111

"Your most unhappy customers are your greatest source
of learning."

Bill Gates
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Carrollton, TX (June 6, 2011) – SAGE
announces the release of SAGE Mobile™
for iPhone/iPad, the industry’s first native
Apple iOS app with full product and
supplier research. Using SAGE Mobile for
iPhone/iPad, industry distributors can
now have mobile access to many of the
same features that they enjoy at the
desktop using SAGE Online™, the
industry’s most popular research and
business management service.

CLEGGPROMO ANNOUNCES YOUTUBE
CHANNEL--JUNE 7, 2011—Clegg’s YouTube
channel contains informative videos to help
distributors sell the unique and fun CleggPromo
product line.  The videos are suitable for end-user
applications.  Its content is a combination of selling
tools and humor. 
 
“Product images can only go so far; video takes it to
the next level to convey our products’ sound, light,
and motion capabilities,” says Sr. VP of Sales and
Marketing, Michael Bistocchi. Clegg will continue to
develop ongoing videos to promote its products while
entertaining and assisting Distributors in selling.
 
Check out Clegg’s YouTube Channel:

Camsing Global, LLC acquires
Avaline

LARGO, FL – July 5, 2011 – Top 40 Supplier,
Camsing Global, LLC announced today it has
acquired award-winning industry supplier Avaline
located in Parsippany, New Jersey. Terms of the
transaction were not disclosed.



Check out Clegg’s YouTube Channel:
http://www.youtube.com/user/cleggpromo1?
feature=mhum
Or click on the YouTube link on Clegg’s website:
http://cleggonline.com/

JOURNALBOOKS ACHIEVES QCA
ACCREDITATION

This marks the 16th company to meet the rigorous
qualifications to receive the promotional products
industry’s only certification dedicated to product
quality, product safety, supply chain security, social
accountability and environmental stewardship.
 
CHICAGO, ILLINOIS (May 26, 2011) – The Quality
Certification Alliance (QCA), the promotional product
industry’s only independent, not-for-profit organization
dedicated to helping companies provide safe
products, has awarded QCA Accreditation to
Charlotte, North Carolina-based
JournalBooks/TimePlanner Calendars.

SHOWDOWN DISPLAYS  awards Brad
Watson & Associates as Rep Team of

Year

RAMSEY, MN –Showdown Displays, a
Supplier of Visual Communication and
Tradeshow Display products to the
Promotional Products industry, announced
their Southeast team as their 2010 “Rep
Team of the Year” at Las Vegas PPAI Show. 

RAHWAY, NJ, May 2011 – VISION USA
(asi 80060) announces completion of 215
KW DC photovoltaic solar energy system.
VisionUSA will generate twenty-five percent
of its needed power from 770 polycrystalline
large format silicon solar panel modules. The
use of solar vs. fossil fuel will reduce CO2

gas, sulfur dioxide gas, nitrous oxide gas and
greenhouse gas emissions. Michael
Fishman, of VisionUSA, noted “We
continually strive to be more energy efficient
and lessen our impact on the environment.”

Steven Meyer, MAS (Molenaar LLC) announces the
promotion of Stephanie Jasso to the companies first
Inside Sales position. "Stephanie has worked in
Customer Service at the Mi Line for 13 years and has
always had the customers interest at heart. Now she'll
be able to reach out to distributors with selling ideas
and support our Multi Lines efforts", says Meyer.

Tel: 513.984.9189
Fax: 513.831.8522

Email: tsppaorg@yahoo.com

If you no longer wish to receive these emails, please reply to this message with "Unsubscribe" in the subject line or simply click on the following
link: Unsubscribe



TSPPA
5897 Thorny Ridge Rd
Milford, OH 45150
US

Read the VerticalResponse marketing policy.


