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TSPPA VP Tim Brown, Cintas Corp appointed to PPAI’'s, PRAG.Committee.

The purpose of the Product Responsibility Action Group is to offer
advice and feedback to PPAI regarding “product safety and responsibility,”
including state and federal regulations, potential PPAI certification and
member education.

Tim also heads up TSPPA'’s Legislative Committee, a watch dog group working
on raising awareness and strengthening the promotional product voice on
important legal matters in Washington that protect your job.

Look for Tim to work in your best interest in both of these vital areas.

TSPPA Announcement:

The TSPPA 2012 Spring Show is scheduled for Wednesday March 7. The

Show will return to the fantastic Great Wolf Lodge in Mason Ohio, home of the
2010 Fall Idea Showcase and will again focus on significant education with
tons of fun.This will not be a destination for fun and games. It is for improving
your sales efforts and income potential.

SAVE THIS DATE

March 7,2012 for the best TSPPA Show ever.

The TSPPA Fall Idea Showcase is about to get even better.

If you enjoyed the TSPPA Fall Showcase

last year, you will love the SUMMIT
coming on October 12, 2011!




It's more than a trade show, it's a promotional product SUMMIT.

CLICK HERE FOR REGISTRATION FORM

SAVE THIS DATE
OCTOBER 12, 2011: Crown Plaza Hotel, BlueAsh OH

Richard Vaughn is newest TSPPA Board Member

The TSPPA Board of Directors is proud to announce our newest board member, Richard Vaughn.
Richard brings to the board years of promotional product experiences, fresh ideas, innovative concepts
and an energetic attitude and enthusiasm. We look forward to Richard’s contributions to enhance
TSPPA member services.

Richard began his Promotional Professional career after mentoring for years with his father James E.
Vaughn, MAS, He started as a young boy selling his father's samples door to door. He would put on a
nail apron and load one pocket with pens...another with pencils...and keep the center pocket for the
money made after a hard day’s work. OYU

As a teen, he accompanied his father to numerous trade shows and education sessions and after high
school, he joined the family distributorship as did brothers Bryan and Rodney. After the loss of their
father, Rod moved on to the supplier side and soon after college Bryan did as well.

After 12 years as a
distributor, Richard felt
the need for a new
challenge and soon
became a supplier multi-
line rep. Today...with 14
years of industry
experience...he still
enjoys working with his brothers in the industry, learning new things, meeting new people and sharing
my experiences.

Richard Vaughn, CAS
24 South Marion Street
Bloomville, OH 44818
Cell: {419) 618-5477
richardjvaughni@aol.com _‘
(1M, MI, GH) INCORFORATED
“REPRESENTING THE BEST *

Richard and wife Angela, have been married for 10 years and just had their third son Blake Preston
Vaughn on July 12th. Congratulations Richard and Angela!




Liberty Township, Ohio
e1 m er s When: 8:30 am Shotgun Start

Cost Per Golfer: $85.00

Cost Includes the following:

Breakfast (Danish or Bagel and Drink)

18 Holes of Golf (with Cart)

Montgomery Inn BBQ lunch/dinner

Drink Tickets

Door Prizes, Auction, Awards

$5,000 Hole in One contest & other Hole Prizes

@ When: Monday, September 26, 2011
Where: Greencrest Golf Course

To Register, Contact:

Kevin Mitchell
Chippin” in Fore Alzheimer's Chairman 2011

AMS Uniforms Cincinnati
9733 Kenwood Rd
Cincinnati, Ohio 45242

—T— kmitchell@amsuniforms.com
supported by tsppa 513-508-2608

Name of Golfer:

Sending Check: Credit Card:  Visa Master Card
Name on Credit Card:
Credit Card #: Exp. Date: Security Code:

Billing Address:

City, State, Zip:

Wendy Franklin, MAS is the winner of the RAC Volunteer of the Year —2011. Wendy demonstrate a tireless
level of volunteer leadership and has made unique and immeasurable contributions to PPAM over the years.
TSPPA President Carla Killion, Bentcil Co was a finalist in the

Volunteer of the Year competition.
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The top 8 reasons why clients prefer to purchase
food gifts from their promotional products distributor.

A “Must Read” if you want to make more money!

Prowuded by Tom Riordan

According to virtally every major business publication, fiood We can arrange for shipment directly to
@iz are the most popular business @t for the holidays, Your cach recipient, and even enclose a greeting
clients will be thrilled to purchase their food gift program or business card.

from vou (instead of a retail stoee or mail-order company)
onee they ve leamed the major benefits you provide when
ot fem wp with Maple Ridge Farms

No catalogs or promotional literature
in vour client’s gifts, For the gian food gift
comypanies, inclwding their catalogs and promotional
literatre is a very common practice, Maple Ridge

Convenience! Clients can purchise their food gifts :
Farms never puts its catalog or promotional hiterature

from the same person who provides their promotional ;| S
: mn your elient’s gifis

prochecis and basiness gifis.

No risk... because all gifts come with a

. Value driven pricing. Volume purchasing and 100%% Money-Back Guarantee.

the absemce of ¢erain middlemen allow clienis to
pirchase fine quality Maple Ridge Farms gifts for
less than they would have to pay elsewhere for shaily,

[ ¥

o vou have a benefit not lisied above? Email

overprced brand names. it to us ol marketing@mapleridge.com and
Maple Ridge Farms gifls promote your we'll send you a coupon good for S0% off
client’s company and brand, not ours, EQF on your mext Spee Sample. We will also
When someone opens their gift, the first thing tey’ll include your name in a drawing for a $500.00

seg is vour lignt’s logo, not ours VISA Gift Card
s Ty ¥ i .

Fresher giltls  taste  better {and  say
something nice about the sender)! Our
gifts are packed-to-order just before the onder
15 shipped; NOT made uwp many momhs in advance

like so many gifts from the mail-order and retail gants.

MaPLE RIDGE FARMS™
Our gifts are jampacked full of the finest Your Most Trusted Food Gift Supplier
sl premium chocolates, fresh-roasted nuis Est. 1979

and other gourmet treats. Mot filled with fuff,

air, and inexpensive fillers like so many other food
WiINMEIR

gifts.
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Is Your Organization Learning?
In the last two issues of Promotional Consultant Today , we shared these four tips for creating this
“active learning” culture:

1. Develop a compelling vision for the company's future and show your employees how they can
be a part of it.




2. It is not enough merely to instill the vision, you must also enable the learning.

3. Begin to instill this capability in your organization by mandating personal growth.

4. Lastly, be a model of the kind of behavior you expect everyone within your organization to

Does your company promote a culture of active learning? Today we wrap up this series with a brief quiz

mimic.

to see where you stand. Answer Yes or No to each question.

& ® e =
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6.

Do you have a budget for training/learning?

Is the budgeted amount larger than three percent of payroll?

Do all employees know that they are expected to continually improve their capabilities?
Are employees regularly evaluated on how well they are learning and gaining new skills?

Does your organization have a compelling vision of what it could become?

Are all your employees aware of that vision?

Does each employee understand how he/she can contribute to attaining that vision?
Does each employee understand the benefit to them for moving the company toward that
vision?

Do you encourage employees to expand their skills via reimbursement or released time
programs?

Do you model the kind of continuous personal growth that you expect of them?

If you answered yes...
- 9 or 10 times, you are in great shape.
- 7 or 8 times, you are well on your way. Focus on adding the missing pieces.

- 5 or 6 times, you are off to a good start but you need to spend more time moving your organization

toward active learning.

- Less than 5 times, you are lagging behind. It’s time to get serious about building this competency

into your organization.
Source: Dave Kahle is a consultant and trainer who helps clients increase their sales and improve
their sales productivity. He speaks from real world experience, having been the number one

salesperson in the country for two companies in two distinct industries. Kahle has trained thousands of

salespeople to be more successful in the Information Age economy. He's the author of over 500
articles, a weekly e-zine, and five books. His latest is 10 Secrets of Time Management for
Salespeople.
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Government Relations Tod ay,

Take Action—Make An Impact: Support Product Testing Relief

H.R. 1938, the Enhancing CPSC Authority and Discration Adct of 2011 (ECADA) may
provide the promotional products industry with rebel fram and clarification of some of the
mere preblematic provisions of the Consumer Product Safety Improvement Act (CPSIA)

The House Energy and Commerce Committee has bagun the process to approve the bill
for consideration by the full House, This is known as a “mark-up” of the bill.

The Democrats on the Commities are opposad to this bill. Owr first priority is for these
members of Congress to hear from constituents immediataly. Howewver, it would not hurt
if you conlacted your member of Congress and urged him or her to encourage theair
colleagues on the Committee lo approve he bill,

Take Aclian

o | your MOC is listed below, contact him or ber via e-mall and phone today.
= |f your MOC i3 not on the list, but identifies as a Democral, contact him or her via

g-mail and phone loday.
| your MOC identifies as a Republican, contact him or her via e-mail and phone
today.

Don’t know wha's your membaear of Congress? Enler your zip code hera and find oul.

House Committee On Energy And Commerce Democrats:

Mike Ross (AR) Jan Schakowsky (IL] Charles Gonzalaz (TX)
Lois Capps (CA) Edward Markey (MA) Gene Graen (TX)
Anna G, Eshoo (CA) Jahn Dimgeldl (M1 Jirm Matheson (LIT)
Doris G. Malsui (CA] G.K_ Butterfield (NC} Donna Christensen (V1
Henry A Waxman (CA Erank Pallong, Jr. (MJ) Jay Inglee (WA)

Diana DeGatle (CO) Elicd L. Ervged {MY) Tammy Baldwin (W1
John Barrow (GA) Edolphus Towns (NY)

B L. Rush {IL Michael F. Doyle (PA)

Make An impact
If passed, HR. 1539 would;

» Reavise the 0.01 percent lead caontent raquirement 5o that it would apply 1o
products that are intended primarily for use by children age six and under and
that can be mouihed

In This Issue

Volume 2, Issue 1
22 June 2011
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» Posipona the step-down to 0.01 percent lead for one year until August 2012 and
make the application of the 0.01 percent prospective, permitting sell-through of
aexisting, legally compliant inventory

= Change fhe mandalory third-party tesling requirements for some children's
products to provide flexibility

= Allow the CP3C to consider alternative methods for small-quantity preduction

= Change the definition of a children's product from “intended primarily for children™
to “primarily intended for use by children”

#» Owerhaul the consumer product safely database by clarifying eligibility to submit
reporis of harm to the database; limiting it to the person who suffered harm or
risk of harm, family members, next of kin, lwyers or olher expressly authorized
representatives to submit repors: and esiablishing a process for improving
product descriptions in the reporns of harm

Your member of Congress needs 1o hear of your suppor for HR. 1938—take action
today.

Advocacy At Home: Set Up Your August Recess Meetings

Baoth houses of the U.S. Congress go on recass August B of this year. Members of
Congress (MOC) spand this time in their districts connecting with constituents and
learning aboul issues imporant o volers,

This i5 a perfect oppartunity for you to build relationships with your MOCs, and o
communicaie the value of promotional products and the sirength of the indusiry in your
state.

To set up a meating, follow these simple sleps:

FRAIL islati frweare to find out who represents you in Congress.
2. Go o your MOCs' websites, leam more about their schedules and find the contact
information for their district offices.
3. Edit and send (his e-mail meeling reques! and contact your MOCs' staiifs as soon as
possible.

If you would like more guidance on setling up a meeting, comact Anne Lardner-Stone ai

Annel f@ppai.ong or Eme Alberco at Emes@ppai.org.

Product Responsibility Critical Updates
Cliek an the linked text below to read more.,

= Tha Button Cell Battery Safety Act of 2011 would make it maore difficult for children o
get their hands on button cell batteries found in a number of consumer products.

* The L5, Depadment of Health and Human Services classified formabdehyde, a
chemical used in the production of a number of household products, as a carcinggen in
its 12th Report on Carcinogens.

* The European Committes For Standardization (CEM) has updated its loy safely
standards. The revizions address requirements and methods used in the testing of
children's toys” mechanical and physical atinibutes.

* PPAI opens registration for the inaugural Product Safety Summit. Mary Toro, director of
Regulatery Enforcement Division at the Office of Compliance and Field Operations wilh
the U.S. Consumer Product Safety Commission (CPSC), will discuss regulatory elements
of the Consumer Product Safely Improvement Act (CPSIA), industry challenges and
patential resolutions.

Leam maore about product responsibility with PPAI education, resowrce tools and product
quides.

Questions or comments? E-mail us at Emef@ppai.org or call
9T2-5T0-3282.




& OVER 60 ENTICING MEW CHOICES

B HEVISEL, GUARANTEEL FRICING
THROUGHTHE END OF 2011

= QURFULL-LINED F
BUSINESS-BUILDANG STYLES

Call BO0.426 Qar visit WWW.Sanmarcomto order
your updated 2011 Apparel, Bags & Capzatalogtoday.
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final artwork, right on ~ your own  website!
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Proce=s 2011 FALL SCHEDULE SHoW TIMES; Sam - tom
ﬂ‘d {emzepl whane noled)
é Aug. 25 Overtand Park  Owerland Park GComrention Cenber 133353000
000 College Bha, Overand Park, KS 66211
Aug. 30 Wichita Best Western Airport lna E-H2-5600
y : Bamn - 12pm SE1%5 W, Kellogg, Wichaa, KS 67209
- g S . Aug 31 Springlield Univrgily Plaza Holal & Convestion Canler  497-B54-T333
Sam - 12pm 332 5, John 0 Mammans Plesy, SpringSield, M0 85803
l““l' Es You To A"E“D Saph 1 SLLewls 5L Charles Convestion Cenler B36-558-3000
Ot Comntion Crlr, Plaza, SU Chafes, MO B30
I Sept. & Bettendor Ishe OF Capei Gasing BO0-E43-4753
A SHOW NEAR YOU! tpm-dpm 1777 Isis Phouy., Betteodort, 1A S2722
Sepl, 7  Chicago Wesi  Abbingion Distinclive Bangoets BA0-342-B600
. f 10am - 2pm 35002 1L Routs 53, Glen Eflyn, 1L 60137
ee. - (ried Sapb @ Chicsgo Morh  Maeth Shars Halidsy Inn £47-579-8000
‘ 18am - 2pm S0 W, Tauhy, Skekie. 1L B0077
Sapt 8 Milwaukns Milwaukes Clarioa Holal 414=451-2400
FREE ADMISSION WITH BUSINESS CARD L
; «| Sept 12 Dabroit Lageel Manor Banguet Genter T 45207 TD
NO Fﬂﬁ-ﬂfﬁfﬁmﬁﬂﬂ REQUIRED 39000 Schovicrat A, Lvona, Ml 48150
2 - Sepl. 13 Clevelasd Clevedasd Soth Holiday Inn 216-524-8050
: _ w - - FLEA,SE Dﬂ NU'T &0 Rockside Ad., Independence, OH 44131
= i S Sapl 14 Columbiis Bridpewiei Baaqual Ceates 614-T34-0800
" "; !HVIE EN'D usgns A0EET Sarmmmill Plowy, Powell, DH 43065
wege, e : I = | Sapt 15 Cinclnnatl Oazis Conlerance Center 513-553-8383
Zah n 907 Loveland Miamiville Ro., Loveand, OH 45140
1111 Sept 16 Indlanapolls Rtz Gharles Carmel T-B46-9158
1 12156 M. Meridian 5t Carmal, IN 45032
11 -] Sepl. 26 Sioux Falls Best Western Ramkola B5-335-0650
};‘i Tpar= ipm F200 W, Mapie, Siow Falls, 50 51107
a1 4 SapL 29 Faigo Faign Domme T -241-0100
111 Sam - 12pm 1500 N. University Dv. Farge, ND 58102
113 Ot 3 Minneagadls — Easle Brown Cenlee T63-555-6300
; 6155 Earle Brown Dr., Brookhy Canter, MM 55430
Ocl 4 Des Moines Prairie Meadows Race Track B-35-9015
e ¥ 1 Prairie Maadows Dr., Alipora, |4 5000
;ﬂrf.«- Deaba CoCa Key Waler Resort 4023603050
X8 5 T2nd 52, Omahg, NE 68124
e - =

Carrollton, TX (June 6, 2011) — SAGE
announces the release of SAGE Mobile™
for iPhone/iPad, the industry’s first native
Apple iOS app with full product and
supplier research. Using SAGE Mobile for
iPhone/iPad, industry distributors can
now have mobile access to many of the
same features that they enjoy at the
desktop using SAGE Online™, the
industry’s most popular research and
business management service.

CLEGGPROMO ANNOUNCES YOUTUBE
CHANNEL--JUNE 7,2011—Clegg’s YouTube
channel contains informative videos to help
distributors sell the unique and fun CleggPromo
productline. The videos are suitable for end-user
applications. lts contentis a combination of selling
tools and humor.

“Product images can only go so far; video takes it to
the next level to convey our products’ sound, light,
and motion capabilities,” says Sr. VP of Sales and
Marketing, Michael Bistocchi. Clegg will continue to
develop ongoing videos to promote its products while
entertaining and assisting Distributors in selling.

" When You Think of |
Mouse Pads...

Think of the industry’s leading
mouse pad supplier... Think of

V7//77 ATy 7
D000 =

CALL OR VISIT US TODAY!
(800) 873-9133 » www.digispec.com

asiMYTIE = ppail 80432 = sage/81168 = upic:MGISPEC

Camsing Global, LLC acquires
Avaline

LARGO, FL — July 5, 2011 — Top 40 Supplier,
Camsing Global, LLC announced today it has
acquired award-winning industry supplier Avaline
located in Parsippany, New Jersey. Terms of the
transaction were not disclosed.




vneck outuiegg s youlupe vnannei:
http:/www.youtube.com/user/cleggpromo1?
feature=mhum

Or click on the YouTube link on Clegg’s website:
http://cleggonline.com/

Want 1o show them love>
e A et 3

Strong, woven polyester 4
leashes in a variety of

bright colors and sizes...
includes one color screened imprint

Leashes as low as
$3.40 ea. (p)

Price Cut!
Collars as low as
Adjustable size, $2.20 ea. (p)

woven polyester collars
with one color screened imprint
Sizes fo it all pets
Al non-toxicmaterials.
Durable ABS plastic buckles
and metal rings

Sas our new EMT Plus products

& our complets 2011 catalog at:
www.EMTeasy.com

FREE samples, salss tips & support:
amanda@EMTeasy.com
(toll-free) 800-289-2911

JOURNALBOOKS ACHIEVES QCA
ACCREDITATION
This marks the 161 company to meet the rigorous
qualifications to receive the promotional products
industry’s only certification dedicated to product
quality, product safety, supply chain security, social
accountability and environmental stewardship.

CHICAGO, ILLINOIS (May 26,2011) — The Quality
Certification Alliance (QCA), the promotional product
industry’s only independent, not-for-profit organization
dedicated to helping companies provide safe
products, has awarded QCA Accreditation to
Charlotte, North Carolina-based
JournalBooks/TimePlanner Calendars.

SHOWDOWN DISPLAYS awards Brad
Watson & Associates as Rep Team of
Year

RAMSEY, MN —Showdown Displays, a
Supplier of Visual Communication and
Tradeshow Display products to the
Promotional Products industry, announced
their Southeast team as their 2010 “Rep
Team of the Year” at Las Vegas PPAI Show.

RAHWAY, NJ, May 2011 — VISION USA
(asi 80060) announces completion of 215
KW DC photovoltaic solar energy system.
VisionUSA will generate twenty-five percent
of its needed power from 770 polycrystalline
large format silicon solar panel modules. The
use of solar vs. fossil fuel will reduce CO2
gas, sulfur dioxide gas, nitrous oxide gas and
greenhouse gas emissions. Michael
Fishman, of VisionUSA, noted “We
continually strive to be more energy efficient
and lessen our impact on the environment.”

Steven Meyer, MAS (Molenaar LLC) announces the
promotion of Stephanie Jasso to the companies first
Inside Sales position. "Stephanie has worked in
Customer Service at the Mi Line for 13 years and has
always had the customers interest at heart. Now she'll
be able to reach out to distributors with selling ideas
and support our Multi Lines efforts", says Meyer.
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